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<> cimpress
Safe Harbor Statement

The presentations and videos on this site contain statements about our future expectations, plans, and prospects of our business that constitute
forward-looking statements for purposes of the safe harbor provisions under the Private Securities Litigation Reform Act of 1995, including but
not limited to our expectations for the growth and development of our business, financial results, cash flows, and competitive position; our
expectations with respect to our markets and opportunity post-pandemic, including our expectations for economic recovery and the size of our
market; our expectations for costs, expenses, working capital, and leverage during and after fiscal year 2022; planned capital allocation and
investments in our business and the expected effects of those investments; our plans and expectations for the transformation of the Vistaprint
business, including our plans for data products and design services; and our expectations with respect to the development, launch, and benefits of
our technology platforms, including our mass customization platform and new platforms in our Vistaprint, BuildASign, and National Pen
businesses. Forward-looking projections and expectations are inherently uncertain, are based on assumptions and judgments by management, and
may turn out to be wrong. Our actual results may differ materially from those indicated by these forward-looking statements as a result of various
important factors, including but not limited to flaws in the assumptions and judgments upon which our forecasts are based; the development,
duration, and severity of the COVID-19 pandemic and the timing and pace of economic recovery; our failure to anticipate and react to the effects
of the pandemic on our customers, supply chain, markets, team members, and business; loss or unavailability of key personnel or our inability to
hire and retain talented personnel; our failure to execute our strategy; our inability to make the investments in our business that we plan to make
or the failure of those investments to have the effects that we expect; our inability to execute on the transformation of the Vistaprint business and
build a compelling customer experience; our failure to manage the growth and complexity of our business; our failure to develop and deploy our
planned technology platforms or to realize the anticipated benefits of the platforms; our failure to acquire new customers and enter new markets,
retain our current customers, and sell more products to current and new customers; costs and disruptions caused by acquisitions and strategic
investments; the failure of the businesses we acquire or invest in to perform as expected; unanticipated changes in our markets, customers, or
business; competitive pressures; our failure to maintain compliance with the covenants in our debt documents or to pay our debts when due;
changes in the laws and regulations or in the interpretations of laws or regulations to which we are subject, including tax laws, or the institution of
new laws or regulations that affect our business; general economic conditions; and other factors described in our Form 10-K for the fiscal year
ended June 30, 2021 and the other documents we periodically file with the U.S. Securities and Exchange Commission.



Robert Keane

Founder, Chairman & CEO

Emerging stronger
from the pandemic
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Huge
Opportunity




Key takeaways from the pandemic <) cImpress

Our decentralized structure Remote-first work is a new

proved to be resilient source of competitive advantage

under stress

Constraints & Giving back was never

incentives are more important

powerful



. <> cImpress
Our decentralized structure

proved to be resilient under stress

Cimpress invests in and We drive competitive
builds customer- advantage across

focused, entrepreneurial, Cimpress by investing
mass customization in a select few shared
businesses for the long strategic capabilities
term, which we manage that have the greatest
in a decentralized, potential to create
autonomous manner. company-wide value.

We limit all other
central activities to
only those which
absolutely must be

performed centrally.




Constraints &
iIncentives are
powerful

Clarity of mission

Innovation

<> cimpress

5%

Nimbleness

Efficiency



Remote-first work
IS @ new source of
competitive
advantage

Greater flexibility improves productivity
iIn work and personal lives

We are employing team members from
more locations

Improved diversity of team members in

leader roles
Higher eNPS engagement scores

<> cimpress
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Giving back was
never more important
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Cimpress businesses are
stronger together

Stronger together: capacity
expansion through National Pen

Stronger together

New revenue streams, better customer service and reduced cost
by leveraging other Cimpress businesses and central capabilities

Production Optimization Across Metwork

upload &print

New Sites and Services
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Leveraging the power of the

Cimpress network
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MCP + Vistaprint + 3'd party Saa$S
= jaw dropping customer value
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<y ampress
How platform products help
-
a Content Order Product Information
Management Management Management
Cashflow . . . .
Conversion Rate . Artwork Stores
Desian
Sha
Cost Reduction Artwork Fulfiller Data
Markol Ex Processing Management Platform
Shipping Routing & MIS
Delivery

Stronger together: new
customer love team in Jamaica

Build A Sign
g =

1



Maarten

Wensveen
EVP & Chief Technology Officer

Mass Customization
Platform Update

12



<> cimpress

MCP Saa$S product domains

Instantly unlock tens of thousands of products for new
and existing businesses with an easy-to-use PIM.

Businesses of all kinds can launch and manage modern, flexible, data-driven

eCommerce eCommerce solutions to reach customers wherever, whenever.

Businesses can effortlessly build and manage a global network of suppliers

Supplier Network to save time and money and deliver the best possible CX.

Fulfillers can manage delivery to end-customers of the widest variety
of zero defect, mass-customized products.

Artwork Tech Customers have access to easy ways to create appealing designs for their
customized products through a rich mix of tools and services.

Transform Cimpress businesses into data-driven organizations by providing
state of the art tools, reusable data products, and expertise.




How platform products help

= 6

Revenue Cashflow

Conversion Rate .

Share of Wallet

Customer Loyalty
Cost Reduction
Market Expansion
Acquisition Cost

Scaling Up

Content

Management

Artwork
Design

Artwork
Processing

Shipping

Order
Management

Stores

Fulfiller
Management

Routing &
Delivery

<> cimpress

Product Information
Management

Personalization
Framework

Data
Platform

MIS
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e-commerce in FY21

¢ vistaprint
Italy Australia
NLZ
IS » *'*
¥ *
lreland New Zealand

N7
IS « *

¥

Spain Singapore

] ]
5 _
= =

United Kingdom
NN L7

Z 1IN\

pixartprinting NATIONAL PEN,_
Sweden Portugal Spain Japan Australia
N o iE
H * .

New Zealano
NLZ

TS
yid

Netherlands Slovakia

Austria United Kingdom

lreland Hungary
]
]

Germany France Finland

.I.

15



<> cimpress

The story through our businesses’ eyes

Stronger together

New revenue streams, better customer service and reduced cost
by leveraging other Cimpress businesses and central capabilities

Production Optimization Across Network

™o

Storefront for Resellers

Investing in quality

Technology

the
NIGHT OWL

bal

Upload &print

New Sites and Services

Data Usage

— 1
M—g& =
; ~ =
Bl o &= .
e e S
= y Prepress Review
; 5 App
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¥ vistaprint

Empowering Teams

By wosues wowmmonrs asmnce

NiCategories  pens wWrting  Bags  Drinkware  Keydngs  Office  COVID-19  Deals
Q 1 Your Text

Cimpress Techndlogy

2 Your Logo 13000

<

T N

3 Design

ot & Logo: Laser Engraved ©

Aignment: Left

Drukwerkdeal.nl + Follow ===
4,523 followers
mo. ®

Nieuw in onze aanlevertool: de 3D-preview! ‘4

Zo weet je precies hoe je #drukwerk eruit komt te zien, spot je makkelijk
ontwerpfoutjes en kun je checken of je materiaalkeuze goed tot z'n recht komt.

Benieuwd welke producten je al in #3D kunt bewonderen en hoe je de tool
gebruikt? Check het artikel hier! https://dwd.lifep

See translation

New e-commerce platform

PROMO APPLIED: 20% OFF EVERYTHING WITH FREE SHIPPING!

Build ASign [ Corporate Pricing [ Prices | @ Help | G 1-800-330-9622 (D Chat R Account | W Cart

Graduation Signs Signs Magnets Banners Stickers & Dacals License Plates Flags Shirts Sign Halders Mare

Custom Banners

94 Create Your Own Custom Designs
& Winyl, Mesh, Fabric & More

5] High-Quaity Banner Prinliig

%p SHIPS NEXT DAY

iyt Bannar .

i $15.94 swaz each | Designows

New platform unlocking the value ¥ vistaprint

of new product introduction

Vyistoprint o

Moo 4 v,

07) ok adns



Robert

Founder & CE

Sean Q

CFO, Vistapri

Vistap

¢ Vvistaprint



Vistaprint’s transformation journey

JDCV

Jaw Dropping
Customer Value
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-
-
-
-
-
-
-
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Return To Pandemic
Foundational Response
Basics

Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
FY19 FY20 FY21 FY22

¢ vistaprint
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Return to 3 ¥ vistaprint

foundational basics

Customer obsessed

Cost competitive

Data driven

Execution oriented

I I 1 ‘\ = -1 - ,7,.J 7 ;r;‘l . ;:‘;’_; ’:ﬂte'-f.zﬂ.,..- L ‘,Ei
Financially rigorous e |
' AL R D A sy, B
Magnetic to Talent s s e sy T TR
Y ';J'*;ffs}!ﬂf!}gg’lf__‘!:!l’i‘g e " ; As ‘

Technology supercharged B




Our North Star '

~ Vistaprint is the expert design & marketing
- partner for small businesses

20




Physical and digital marketing
materials & services made easy

¢ Vistaprint




¢ vistaprint

Building capabilities to differentially
serve customer needs

Customer count funnel Customer value pyramid

v AR

22



Huge opportunity

Leveraging our strength with the smallest of small businesses

r'dj*

d TikTok

@youlovebee

Valpee tayte Code
W1 Ml e B, W ot T, TT12). Lt St
R T
o ot 4ot

¢ Vistaprint

I yeufie & small busiess

23



Huge opportunity

Capture more share with existing customers, serve larger and higher-value customers,
deliver expertise and products across physical and digital marketing vehicles

Design is Crucial for SMB Marketing

Print, Signage, Apparel & Packaging are important, but account for less than 50% of total spend

GERMANY

Cross category comparisons are direclions!

German market 2ize = ~US 55 5 bilkon, US markat size = ~US 524 bilion

® Design UNITED STATES
m Digital
uPPAG
m Mkt Mat
m Signage
m Biz Cards

Biz Stationery

Pkg & Labels

¢ vistaprint

Small businesses who pay for design = most of our TAM'
Spend for print, digital, advertising and branding, excluding design service spend.

SEGMENT SIZING .

e

18%

3Z%

Segment Size
(% of total population)

* TAM = Tatal addressabie markat

Share of Marketing Spend
(% of marketing spend)

_ “
23%

m Y

= Free

A7%

Share of Marketing Spend
% of marketing spend)
Rind foari danciecs low n siza [r=3045)

Segment Size
(% of total population)
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99designs

by vistaprint’

Like nobody'’s
business.

With your vision and our world-class
designers, you can get a look and
brand that's unforgettably you.

Meet

Yuran

As part of our global design community, Yuran
is ready to turn your dreams into designs.

Find your designer

Ao <

Turn walls or Look better
windows into than you ever
opportunities. imagined.

kehit happen ‘
ithagreat P -
lesigner. s = ooscre Paper




¢ vistaprint

Building capabilities to differentially
serve customer needs

Variable Contribution Profit per Customer by Customer Decile

FY21

_roe [ -0 R

Average for Customers in Deciles 1-4 Average for Customers in Deciles 9-10

Does not include VVCS, Webs, 99Designs, or Partner Bookings from Offers, Services, Products and Referrals. Also excludes data from new platform markets. All amounts in USD
translated at currency rates stated in the non-GAARP reconciliation for investor day at ir.cimpress.com. All amounts in USD translated at currency rates stated in the non-GAAP 6
reconciliation for investor day at ir.cimpress.com.



http://ir.cimpress.com/

Improving per customer economics and

we are spending less to acquire them

Cumulative Gross Profit per Customer

$75
$70
$65
$60
$55
$50
$45
$40
$35
$30

$25
First 1st FY 2nd FY 3rd FY
Order

4th FY

= = FYI/
—FY18
— Y19
—_—FY20
— Y 2]

$35
$30
$25
$20
$15
$10
$5
$0
-$5
-$10
-$15

¢ Vistaprint

Cumulative Contribution Profit per Customer

First
Order

Ist FY

2nd FY

3rd FY

4th FY

= = FYT/
—_— Y18
— Y19
—_—FY20
— Y 21

Acquisition Cohorts. based on new customers acquired in each fiscal year and their cumulative GP or CP $s of the cohort divided by the number of new customers following their
first order. Does not include VVCS, Webs, 99Designs, or Partner Bookings from Offers, Services, Products and Referrals. All amounts in USD translated at currency rates stated in 27

the non-GAAP reconciliation for investor day at jr.cimpress.com.



http://ir.cimpress.com/

Growth in new and repeat customer W vistaprint
value; customer count will be a
more efficient lever in the future

New Customers & Repeat Customers &
Variable Gross Profit per New Customer Variable Gross Profit per Repeat Customer
mmm \/GP per new customer —New customer count mm \/GP per repeat customer —Repeat customer count
12 M $40 12 M $100
10 M $35 10 M -
$80
$30
8M 8M A0
6 M $20 6 M $50
4 M 95, $40
$30
$10
2 M 2 M 520
$5 $10
OM $0 oM $0
FY12 FY13 FY14 EFY15 FY16 FY17 FY18 FYI19 FY20 FY21 FY12 FY13 FY14 FYI15 FY16 FY17 FYI8 FY19 FY20 FY21
Does not include VVCS, Webs, 99Designs, or Partner Bookings from Offers, Services, Products and Referrals. All amounts in USD translated at currency rates stated in the non- 28

GAAP reconciliation for investor day at ir.cimpress.com. All amounts in USD translated at currency rates stated in the non-GAAP reconciliation for investor day at ir.cimpress.com.



http://ir.cimpress.com/

¢ vistaprint

Long track record of growth from new
product introduction; but small-format
printed products remain important

Bookings by Product Category, $M
$1600 M

$1400 M
$1200 M
$1000 M
$800 M
$600 M
$400 M
$200 M

$OM
FY12 FY13 FY14 FY15 FY16 FY17 FY18 FY19 FY20 FY21

B Business Cards m Category B Category C Category D Category E
m Category F Category G m Category H Category | m Category J

Does not include VVCS, Webs, 99Designs, or Partner Bookings from Offers, Services, Products and Referrals. All amounts in USD translated at currency rates stated in the non- 29
GAAP reconciliation for investor day at ir.cimpress.com.



http://ir.cimpress.com/

Becoming the expert design & W vistaprint

marketing partner to the world’s
small businesses will open up new
revenue streams

* Partnerships

* Design & product
bundles

e Subscriptions




How we will achieve our goal

Off the
monolith:
Becoming

technology

super-
charged &
data-driven

Rapidly

growing
product
selection

Moving from
transactions
to
relationships

Strong
momentum in
full spectrum

design &
expertise

§ vistaprint

Digitally
relevant

3l



Vistaprint internal success metrics

Small business brand tracker

a brand image profile analysis of how small
business customers and non-customers
perceive us

Net promoter score (NPS)

how well we serve our customers, measured
by the degree to which we earn their loyalty

Net present value (NPV) of existing
cohorts

the net present value of cash flow we can
expect from existing customers in the future

¢ Vistaprint

32



Amazing
combination of
existing & new talent
driving us forward

¢ Vistaprint



[Talent Video]

\ ~ Best Company 3

Wi GLOBAL CULTURE ‘W4

7 Best Company |

Best ‘leams

0 BEST

REMOTE-FIRST

PLACES
v WORK

BEST

PLACES TO WORK
for LGBTQ Equality

HUMAN

2021

100% CORPORATE EQUALITY INDEX

¢ Vistaprint

. Best CLOs for :

flexjobs

2021
TOP 100

REMOTE WORK

COMPANIES to Warcy,

34



Maarte

Wens
Chief Technc

Enabling
Superc

¢ Vvistaprint

35



Our platform migration journey so far ¥ vistaprint

Coding Internal Ireland Portugal
began PoC launch launch
APR 3, 2019 JUNE 2019 SEPT 4, 2019 DEC 16, 2019
Jan
ARNEEOEEITIE
COVID Spain Mask Italy ANZS
Shutdown launch sites launch launch
MAR 2020 APR 7, 2020 JUL 29, 2020 OCT 6, 2020
Jan
AR SR>

Intro UK
OSAT launch

APR 2021 MAY 18, 2021

Jan
AN IR e

36



Balancing speed & ¢ vistaprint’
customer experience

Products that are as
adaptable as you
are.

For reopening, upgrading or changing course, explore
new ways to create effective marketing

Get your brand seen
around town.

Getthe look

v

2
Shop now = T-shirts =

Helpis here.

@ """'-'X Search for an article or answer Q

Rethink your advertising.

Savvy business marketing can be so much @
more than flyers and leaflets. Greate a

handy, unique stamp or a versatile car Sticker Sheets = Tota Bags —> Trying t? getin Contact Us
magnet that seemsssm=mermhc crowd. touch with us?
i /y Video Tutorials

Drinkware =3 Fem g

Commaqn Questions



MCP integrations remove
dependency on technologists
to introduce new products

* MCP unified product model in a fragmented marketed
makes it easy

* No technologist needed
* Over 140 active fulfillers

* That means 500 connections vs unmanageable in
point to point

 Enabled businesses to buy and sell at limited
incremental cost

More from >

¢ vistaprint’

38



¢ vistaprint’

Machine learning in MCP
automates manual
time-consuming processes

Some examples of our automatic processing:

* Sharpening blurry and low-resolution images

 Intelligently lightening images that are too dark

Fixing cropping errors where the customer artwork doesn’t match product size
Detecting text that is too close or hanging off the edge of a design

Checking for legibility problems and poor contrast of text on a design

Finding and removing crop marks, guidelines, etc., inadvertently left in designs

FEATURE LEARNING CLASSIFICATION 39



Richer & broader data signals V vistaprint

improve personalization

Traditional old New Data
Data

Platform Platform
SYERES Surveys (ZZOTB)

Brand Profiles Clickstream . o transcripts
Orders

Customers

Platform
Warehouse

(35TB)

3rd Party Data Sentiment Analysis
Orders
Customers
Products

Segmentation Upload Analysis (ML)

Products
Industry Classification Personalized Models

Product Recommendations ‘.‘ ITERABLE
- Email Frequency Analysis
= \ Amazon
- Relevant Industry-Driven Content 2 Personalize

More from >

)

Retention Segmentation 3 Seg me nt



MCP + Vistaprint + 3'd party SaaS
= jJaw dropping customer value

___________________________________________________________________________________________________________________________________________________________________

e Product, category, Gallery Ul '.' Autho 0 designer Upsell and Cart and & Optlmlzely Google

landing pages : ] Matching Checkout Flow A/B & Multivariate TagManager
User Management Cimpress Designer

_____________________________ 2 S, U s
|
| R P .
1
|
b . ~ Segment
© Gatsb | CimDoc, Uploads, : Google
arsby Template Query AP| | - Crispify.. - et AWS Personalize Customer Data Analytics
Static Page Generation | LT S TR IIpIESR mencenng Collection
|
1 I
[ ) o
Product and o
RS ' Pricing APls # SendGrid S A AL .
i: BUILDER : COﬂtenthl 3 Design Template | Email 1 Jdb il 4
) | Catalo i } ; )
WSYIWYG Page Creation Content Management : 4 i | ‘ >4°'$ SﬂOWﬂOke 4
[} ! 1
| Modern cloud Saas data storage |
i Re) |
) - 1 ¢ ki '
[ < commercetools |« RECTTHECER ; looker ;
i Se=w o - . } Self service data Ul '
Content Creation /" DynamicDesign '+ | Cimpress Template °, Cimpress CimCommercesuite @~ |  GHEEES @ | oo
Tools L . Tools (future) O 2 Maker ! k 1 1

More from >
Cimpress Cimpress a g E n w R
MCP Product Management MCP Fulfillment -

Payment Processing Vistaprint Existing SAP Customer Care
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Emily Whittake

President, Vistaprint North A

How we work &
accountability

¢ vistaprint’

42



Principles of the way we work ¥ vistaprint

Customer Data
obsessed driven

IEUR

m ,
| . b - O ( :
Q\/ Inversion of Y == One Vistaprint
MONS | ContrOI 255 . @- team

VELO

43



Our operating routines

Accountability
Mechanisms

Objectives and Key Results
Quarterly Business Reviews
Monthly and Weekly LOB
Reviews

Financial & Operating
Metrics

P&L (to cash flow)
LTV of customer cohorts
Operational dashboards

§ vistaprint’

Tools & Mindsets

Iterative test & learn
Sprints
Demos and retrospectives

44



Investing in quality ¥ vistaprint

Technology Data Usage Empowering Teams

Before w e g

(oY

\\] H . !‘ ” 3 ("-ﬂ‘]\i WA/ H
INCIS T WYY L

w_J‘-

fhp l l
LLIG

NIGHT OWL

| g (e
bakery
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[End-to-End Quality Video] ¥ vistaprint

Color Management




Improvements showing up in metrics ¢ vistaprint
and financial results

Customer complaint rate & product quality score improvements
drove $13M of financial benefit from FY19 to FY21

PQS Satisfaction =——=Complaint Rate
5.0%

(00]
o

4.57% ]
4.33% 4.36% 4.5%

— N% 77.5
3.74% 4.0%
7N 3.5%
3.23%

73.7 3.0%

N
©

N
()}

N
A

N
N

2.5%

N
o

70.4 2.0%

o
0

68.9 1.5%

67.8

o
o0

1.0%

()]
N

0.5%

PQS SATISFACTION
(% OF CUSTOMERS WHO GAVE 9-10 RATING)

0.0%

(9]
N

FY16 FY17 FY18 FY19 FY20 FY21 (to 6/12)
FISCAL YEAR

COMPLAINT RATE (CR%)



Floria
Baumg

President, Vis
Tech-e
produc
site mic¢

¢ Vvistaprint
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Leveraging the power of the ¢ vistaprint
Cimpress network

Promotique  Masks by Vistaprint  99designs by Vistaprint e hel e S potoeee] Tom TROPeT g e [arirteaa Sy EN vaT @

here A gignin  [] Basket

’ViStOprintv Q, Search P }:—I)elp

Business Marketing Photo Gifts & Labels & Clothing & Signs & Invitations & Promational Digital Design

Featured
Cards Materials Calendars Stickers Bags Posters Stationery Products Marketing Services

Home / Packaging / Doypacks / Stand-Up Pouches

Stand-Up Pouches

Keep food, liquid, powder and much more sealed up and frash with
flexible packaging. Explore an easy design uplaad, multiple material
options and more. See details

Size v
Hole
Hole No Hole
Quantiy 500 (£0.47 [ unit)

500 starting at £234.40 (inc.

Upload de:

Delivery not included

Comfort foad
with a twist,




New platform unlocking the value ¢ vistaprint

of new product introduction

Promotique Corporate  99designs ~ Masks by Vistaprint EOFY sale starts now! Save up to 40% on selscted products. Shop now!

Help is here -
@ 800-854-973 A signin Ifl Cart

¢ vistaprint  a

Marketing - Card& Office & Labels &  Wall At & Photo  Clothing & Promotional Digital Design

Business
Materials Invites Stationery Stickers

Cards

Gifts Bags Merchandise Marketing ~ Services

Featured

Home / New Arrivals

NICOLETTE SHELDON  {

Q (07) 4066 4085

New Arrivals

Explore our latest product introductions.

www.nailsbybnicolette web

What's New




Bespoke stickers for packaging, vistaprint
for products and for fun

Promotique  Masks by Vistaprint  99designs by Vistaprint Get the prockscts you need for reopening your business. See more> vaT @

W vistaprint’ @ seer

Helpis here .
L) 0800 8021473 R signin [ gasket

Business Marketing Photo Gifts & Labels &
Cards Materials Calendars Stickers

Featured Clething & Signs & Invitations &

Promotional Digital
Bags Posters Stationery

Design
Products Marksting Services

Home / Labels & Stickers / Customised Stickers

Custom Stickers

Just peel and stick on jars, boxes, packages and
maore.

Shop by shape

Die cut in any shape you want, with a wide range of popular sizes.

@0 & W P

51



¢ vistaprint’

MAKE ITA
YOUR
DESIGN @ A
Create your own Good Day Now or never
from $2 from $3 from $3
PPPPPPP lf-, m I:v..

Q Search designs @ Shape Theme Usage Paper Clear all




Our experience with site migration

New platform unlocking early returns with huge financial potential
when implemented around the world

Australia . New product introduction and site
personalization already driving
financial benefits

« Promotional products integrated
into main site flow, driving strong
product line growth

« Better customer insights to drive
improved experience

¢ vistaprint’
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Take alook at some of our
bestsellers.

S A sV suser
Post-launch | -

oS

optimization |- =EL! " - Mn

Popular Questions

Wkt products o you affer?

activities — T——

Business Cards - Banners - Brochures - Custom Face Masks =

Take alook at some of our NN L

bestsellers. LN NS
Customer satisfaction
scores are guiding our
efforts and priorities

Sticker Singles - Notebooks = Banners = Invitations & Announcements -

Photo Books - Canvas Prints -5 Personalised Mugs - Business Cards -

Abou 5,750,000,000 resuts (0.97 seconds)

Ad - hips:/hwmoo.com Ads - Business Cards

Business Cards By MOO - 100% Satisfaction Guaranteed
’ &/ %

Get 10% Of For New Customers New Sickers A

Types: Gol Fol, Spot Gloss,Lue N
MOO| Custom  Rounded Comer  NextDa
Businoss Card...  Business Card

Ad - hps:wen zazzte.com!
Business Cards - Premium Quality - zazzle.com
Introdice Yourself Wih Unique Business Cards and Make a Terfc First impression. Fnd

Ad - hupsiwakminted.com/ +

i ¥ MOO|Luwry  Rounded Comer  Busines

Blsingss Cards|| Mitted Business Card...  Business Card .. Custom
Urique,

i $34.99 $14.39 524 $17.00

s istaprint.com  business-cards e Vispri Vet

(k+)  Lifetime

Business cards design: print your business card online I ...

B a2 .




Basti

Chief Data Of

Driving
custom
data @

¢ Vvistaprint






DnA Vision

Transform
Vistaprint into
one of the
world’s most
iconic
data-driven
companies

¢ vistaprint’

Generate substantial and lasting
value with industry-leading data
products, insights, & expertise

Build a kick-ass organization that
attracts, excites, develops and
retains exceptional, diverse talent

57



Our journey ¢ vistaprint

v

S

S

&&.“ ’“,

'..
%

of

Before 2020 Today Tomorrow

No data products / self-service Over 80 self-service data products Democratized data
Data as by-product thinking Data as a Product thinking Data-enabled innovations for customers
Old data technology stack Data Mesh approach World-class data stack

Small team Significant growth in team DnA as “badge” in everyone’s CV 58



¢ vistaprint’

Our data products

unlock well over Pricing, Promo,

Ef(f::;‘i?ler?ess Product Catalogue
prOduct & Tracker
$1oom Of Personalization - —
+ FS D ccc PrlceMEJ::i‘.luty

annualized
incremental profit o | [ [ - chanme
value pool, of which | Platform

tens of millions §
have already been Businene _ ] ==

unlocked ertormance
Manufacturing
= S&oP Customer Lens
& Supply Chain Customer
aaaaaaa in achine Data CARE
Qrality;g:Epla?nt %::':2:::: ::%:;gt:i,xée/ Forecast ing (x\::
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Recommendations

More to Explore: Match your design on...

RSVP Gards. Edit

Make it sasyfor

New
placements |
on site!

Save The Date Cards. Edit

questa aspartof your wadding
invito package.

10/for $799 .

s

Note Gards. it

about your big day. Matching
designs avalabl.

100 for $54.99 v

Thank You Gards. Edit

Follow up after the event with a

style. Matching design themes
available

100 for 5999 .

Gift Tags. it

Adda iishing touch to youraifts

for your
desian.

10for $799 v

corespondence.

50for 53499 .

100 for $64.99 v

andlot

100 or 5999 v

¢ vistaprint’

Vstoprint o o R Bue
My Basket o

Order Confirmation

ﬁ CERAMICS £O-WORKING

IMAGINE. EXPERIFNCE. CREATE

Variable

New

¢ vistaprint’

Hello Loch,
Thanks for your order.
Your order number: VPDEV_COWXZLTP

Check order status

Order date: 13/05/2020

Billing address.
Loch Ness

32 Aungier St

Dublin, Dublin D02 H248
Ireland

Order summary

Listings Manager (Physical Subscription Signup)

—— = Quantity: 1
acements et
B

: i o

N emali.
Product subtotal: €0.00
Shipping: €0.00
Total paid: €0.00

Some ideas for next time:

Business Cards - Return Address

Car Door

Masaaiaeds

Gift Vouchers »

contribution
profit uplift

Loving your products?

That's tha goal. Your satisfaction is imponant,
50 we make sure it's absalutely guaranteed.

Read our promise

Check these out!

We've picked them just for you.
-

nvclopo Ssals »
Srits f1€8 55 Stangad »

\ [l
wugs > ot
Free standard shipping

with your next order over $60

60



Industry classification ¢ vistaprint

at scale...

208 ewTar

Industry dashboard -Kickstarter

e how know
: . ; . ; 3 p s ¥ ]
What is the industries mix in each country? 4 3 3 ! 2 3 t e I n u s t r o
On the right: Showing the most freguent industries for each locale and how they compare with the rest. ding 1 & _. .. 2 .-

(the percent is out of total for the COLUMN)

. Example insight: In SG Business consulting represents much higher share of customers (you
«can scroff down and investigate which products they like and possibly when. )

What's next?
I want to continue with the analysis... (just scroll down and use the filters for your case) £3)

1 want to create my own views with this date [l 12 ol

uwant o compare the aifeent incustis on other kPls (EY T TTIIroTr) —— : ' ' : ' o I O u r C u s t 0 m e rs
| want to to explore example of e (only d users) . 0 L o L 0 i} 0

I want to learn mose about the industry data preduct
I want to learn more about the data product aceuracy LR -t il




...allowing us to do
audience-specific
treatments

w
To market

our mobllo ‘

§ vistaprint

‘ The three you need
Get ready
to draw
a crowd
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Internal reporting

CARE contacts by cohort Dashboard

)-
: !| Il a Il
. I dl . h

ntacts by

||| ”I ||_| L LRI U ll_l s 1

H

¢ vistaprint’

Reduction in
manual effort
for report
creation

63



Machine learning-based call
reason identification

Understand and address why customers are reaching out for support.

¢ vistaprint’

in
avoidance of
credit costs

in
avoidance of

CARE contact
related costs

64



Pricing & Promotions

in
discount FY21
vs. FY20 and

of
price points
globally fresh

with every day
fair price

Price change timeline
to understand number of price
changes by day

¢ vistaprint’

Financial impact by category to
understand impact on different
line of businesses

Uplift by market, up-to-
date information on
impact for Pricing &
Promotion changes by
market

65



Part of the
iImpact

IS reinvested
to become
better

and faster

Increase
productivity
of data product
teams, analysts,
%,and all consumers

Invest in foundations:

governance,
architecture,
technology, literacy

¢ vistaprint’

<4
Build data
products and drive
adoption; provide
insights and
expertise

Drive tangible
customer &
financial Impact
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Core Belief: make our data
product teams with end-to-
end responsibility more
efficient!

State of the art data
governance

Hire world-class data
experts, being best in
their field

Best-in-class data stack
(supporting the data
mesh)

High employee
satisfaction

Data Scientist

( .\'\&) Data Analyst
2L

e Data Engineer

Data Engineer

C ) Data Product
- )\ Manager
(\(ll Data Analyst
)
(f‘;\@ Data
\ \ Governance

Manager (part-
time)

Agile Coach

¢ vistaprint’

Data science best
practices

Data engineering best
practices

Collaboration

Data culture

Data Product Lifecycle
Cookbook

67



Recruiting world class data talent ¢ vistaprint

Anna Kloss Christian Schrépfer Drew Casey Drew Forster
Pricing, Promotion CARE & CX Director of Web Director, Analytics
& Personalization Domain Lead Domain Lead Analytics

Lukas Vermeer Michael Shores Oliver Bauer Peggy ?ranschke .
Director of Experimentation Data Science Chapter Data Governance, Engineering Global Business Analytics
Lead & Architecture, DnA Lead

Growth & Change HQ Lead 68



Our Journey ¢ vistaprint

Before 2020 Today Tomorrow
No data products / self-service Over 80 self-service data products Democratized data
Data as by-product thinking Data as a Product thinking Data-enabled innovations for customers
Old data technology stack Data Mesh approach World-class data stack
Small team Significant growth in team DnA as “badge” in everyone’s CV 69




Our Focus in FY22

Objective #1: Customers

DnA's data products &
expertise enable Vistaprint to
#win our customers’ hearts,
minds, and loyalty

Objective #2: DnA users

We #tdemocratize and #foster

data-driven decision-making &

experimentation at Vistaprint
on the new platform

¢ vistaprint’

Objective #3: DnA team

Vistaprint DnA is one of the
most #awesome and
#inclusive places to work in
the data & analytics space

70



vistaprint’

My core belief:

Data is like water




Ricky E
Chief Market
Establis
the expe

marketi
around

¢ Vvistaprint

72



¢ vistaprint’

Establish
Vistaprint as

the expert
marketing &
design partner
for the world’s
small businesses

73









Success in the past was ¥ vistaprint
selling items to customers




From w
Day -100

to

Day 1

Day 5000



Success in the future is to help
with all aspects of marketing & design

903171017

~

¢ Vistaprint




Our journey

A banner for your
coffee shop

All you need to start
your coffee shop

( )
L ITEMS )

> ( SOLUTIONS

)

¢ vistaprint’

All you need to run

your coffee shop

J

> ( RELATIONSHIPS )

79



Serving every audience at scale

three EhaLires you e

Delicious
ideas for
your cafe.

Discover three products
restaurants, cafes, and more
8N Use to diaw & crowd

—~

.d.
E i
5 gﬁ s
7
=T ....‘,‘-»
" e
%

Thethree you need

Prepare Create a Make a
to be the stand out X beautiful

main event. { marketing ) impression

v
o)
-- * - hree products
Disowes thtes products toolbox Placome
a in n n . salars, spas, and
— SAMaMeI i e mana - : barbershaps use ta stand

industry use te stand out
and attiact customers.

mﬂ“mw — —
-
3 = Postcards s Vinyl Banners » Flyers»
] Shate your story, event 4. big. boid banner is the Share your stoey,
! : info ot speciuks with this periect way 10 miract srvicrs o sali inln
SEIRGL (P keting Siagde. CumCmes i 118k shaws,
s p——
S

The three vou nead ‘

To market b
your mobile
business.

Diacover the top thiee
products mobie businesses
like yours use 1o stand ot
and attract customens.

-

Flyers
Shate: your sices,
MTVCOE e sl inko
with this street
marketing staple.

¢ vistaprint

The three you need

Get ready
to draw
acrowd.

Discaver the top thres
products busingsses just lio
yours use ta stand out and
ST Custamens.

e

el

Business Cards »  Flyers *  SheetStickers »

Flysra s

Shave your story,
services oo sale info
with this wnrssmile sirest
markitirg slaple.



#0000 ROGERS & 3143 PM 77%WM)  eccoROGERS & 3:43PM 77%WM)  $eccoROGERS & 3:44F

Article | Modern, Mid-Century a... % Sven Charme Tan ¢

i

<

901 71K 282 ARTICLE. )} =] =
o o ] rooe 1]
Article & M A K | N G 4

Spend less. Live more. Mid-century modern &

SR

article X

ARTICLE.

www.article.com/

Retail C$2200 @

cs$1499l

n stock

Dispatchedin2to 5 d

- HEE @y ' 1 Hello, 'm Jane. | am a wedding photogra
v % -8 . . out of San Francisco, however | will trave

wherever 1o Caplure your special momer

Please contact mé DEow 10 g0 over you

requirements.

Sven

dJ TikTok
@ gsmprinl

2 1 wyy
TR 1 175
ginal sound - Vistaprint  original sol 'l,gr”E_ﬂm

ders

TikTok

@ pepperonimuffin

20236 ram 818 + pvistaprint @

Jving this fresh take by @pepperonimuff
on how to celebrate your accomplishm
ts (and not be the forgottén'middle chil

d ®) #foryou #grad #grad2021 o

Share MORRISON

My Portfolio
www.samanthamorrisondesign.com

Jd original sound - Vistaprint© original s
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FULL-SPECTRUM
DESIGN



[Full-Spectrum Design Video] ¥ vistaprint

Design makes
marketing simple.




Huge opportunity

Capture more share with existing customers, serve larger and higher-value customers,
deliver expertise and products across physical and digital marketing vehicles

Design is Crucial for SMB Marketing

Print, Signage, Apparel & Packaging are important, but account for less than 50% of total spend

GERMANY

Cross category comparisons are direclions!

German market 2ize = ~US 55 5 bilkon, US markat size = ~US 524 bilion

® Design UNITED STATES
m Digital
uPPAG
m Mkt Mat
m Signage
m Biz Cards

Biz Stationery

Pkg & Labels

¢ vistaprint

Small businesses who pay for design = most of our TAM'
Spend for print, digital, advertising and branding, excluding design service spend.

SEGMENT SIZING .

e

18%

3Z%

Segment Size
(% of total population)

* TAM = Tatal addressabie markat

Share of Marketing Spend
(% of marketing spend)

_ “
23%

m Y

= Free

A7%

Share of Marketing Spend
% of marketing spend)
Rind foari danciecs low n siza [r=3045)

Segment Size
(% of total population)
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Full-spectrum design ¥ vistaprint

DO IT YOURSELF
Tem p|ates DO IT YOURSELF PO T FOR_ vou

Creator

Marketplace
DO IT WITH HELP
Studio Live
DO IT YOURSELF

Studio

DO IT WITH HELP

Digital Asset Template Edits

Manhager DO IT FOR YOU
Upload & Go




99designs

by vistaprint’

Like nobody'’s
business.

With your vision and our world-class
designers, you can get a look and
brand that's unforgettably you.

Meet

Yuran

As part of our global design community, Yuran
is ready to turn your dreams into designs.

Find your designer

Ao <

Turn walls or Look better
windows into than you ever
opportunities. imagined.

kehit happen ‘
ithagreat P -
lesigner. s = ooscre Paper




[99designs Video]

TUPM[PIO
POCM T




99designs

by vistaprint’

Like nobody'’s
business.

With your vision and our world-class
designers, you can get a look and
brand that's unforgettably you.

Meet

Yuran

As part of our global design community, Yuran
is ready to turn your dreams into designs.

Find your designer

Ao <

Turn walls or Look better
windows into than you ever
opportunities. imagined.

kehit happen ‘
ithagreat P -
lesigner. s = ooscre Paper




Full-spectrum design ¥ vistaprint

DO IT YOURSELF
Tem p|ates DO IT YOURSELF PO T FOR_ vou

Creator

Marketplace
DO IT WITH HELP
Studio Live
DO IT YOURSELF

Studio

DO IT WITH HELP

Digital Asset Template Edits

Manhager DO IT FOR YOU
Upload & Go




Do it with help: ¥ vistaprint
Vistaprint design services




Opportunity to eXpand § vistaprint
DIWH services

Cumulative Variable Gross Profit per Customer
by Acquisition Cohort (Q1 Cohort)

=020 No Design Services===2020 Design Services

2 O O O O O $180 ——2021 No Design Services ===2021 Design Services
, $160
briefs per year 146
$120
$100
90%
$60
customer o
satisfaction rating 520
$_

FO Qtr 1 Qtr 2 Qtr 3 Qtr 4 Qtr 5 Qtr 6 Qtr 7 Qtr 8
QUARTERS SINCE FIRST ORDER
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The future of DIWH services

Vistaprint Promotique
’ VlStG prl nt Try “Instagram Post” Q @ Help is hers
Business Cards Marketing Materials Signs & Posters Fhoto Gifts Invitations & Stationery Clothing & Bags Promotional Products Labels & Stickers Design Services

Y d H Design it Design with Hire a designer to
ou r eSIQ n’ on your own expert help do it for you

your way.

Start with a template, get help online
or hire a freelance designer.
Whatever works best for you.

Use a template

Get design help

Hire a designer

VAT included @D

¢ vistaprint’

Alex Jones
Design Assistant

Got a question about the studio or
need a second opinion on your
design? You can share your screen
with me for instant help.

How can | help?

the logo for the phone
number. Let me know what
you think :)

| need help with my design

| want to know how to use Looks great, thanks!

the studio

Great! What would you
like to do next?

| want an expert to do it for me

Add brochure to cart

Schedule time for a call back ;
Save to My Projects for now

93



Full-spectrum design ¥ vistaprint

DO IT YOURSELF
Tem p|ates DO IT YOURSELF PO T FOR_ vou

Creator

Marketplace
DO IT WITH HELP
Studio Live
DO IT YOURSELF

Studio

DO IT WITH HELP

Digital Asset Template Edits

Manhager DO IT FOR YOU
Upload & Go




DIGITAL



Forums, blogs ’vistoprint@

& communities

Webinars

Domain name

Connected
products

Developers



Amazing website design

f)_?'c_!esigns

Getonlinefast witha
sleek, new website

¢ vistaprint’

7



Business Cards+

Turn leads into customers by instantly linking them to important

information and actions!

Starting at $15 for 100 cards

How it works

%
B )

Give out a card Recipient scans the card
Hand out these business cards just like you Recipients can scan a QR code or an NFC chip
would any other card by hovering their phone over the card

Increase customer
engagement

123] 458- 7000

® "
L

e b

.’E' .D
o

Recipient is linked to a landing page

Your custom landing page is whare you can provide
mose information and actions for your leads 10 take

Connected
products

September 2021 in
hew platform markets

¢ vistaprint’
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FULL-FUNNEL
MARKETING



Interest in 99designs
at all-time high

Source: Google Trends; search term = 99designs (worldwide)

Interest in 99designs over time

100
90
80
70
60
50
40
30
20
10
0
<2 <> 2 3 <5 & S S S
Q)\q/ (o\fl, Q)\q/ (O\f], Q)\q/ (O\q’ Q)\ Q)\ Qa\
A o SLAN NI N DL

¢ vistaprint’
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99 days of design ¥ vistaprint

In partnership with:

COMPLEX
REFINERY29

99designs . . . : ;
wvvlswp"n‘gn Categories How itworks Findadesigner Agencies

‘99 Days of Design’ was created to fuel the h“Ch

success of 99 small businesses around the
world through the power of great design. In

collaboration with our partners, we're excited

to share this gallery of inspiring stories of

design revival. STORI ES
witvBIMMA

109
nAZ

Check out their stories below...

101



We have changed our
marketing footprint and
the way we tell our story

OV/ER
FORWARD

‘ | OFFICE
Marcus ; o 8 ! - ﬁ
Baskerville A ¥ * ; we

Co-Founder
@Weathered Soul

Sophia
Amoruso

New York Times
Bestselling Author
and Serial Entrepreneur
@Nasty Gal, Girlboss,
«and now Business Clas

SMALL BUSINESS GRANT

FHE

Watch it

NAACP « ¥ x

vistaprint

vistaprint & « Following

Help LaToya from 79 Roze

CHOOSEHERLOGO

@
O)

An initiative of the U.S
Chamber of Commerce Foundation

ELIGIBILITY  JFAQS  APRLY

Save
SMALL
BUSINESS RESOURCES

vistaprint & Which one is your

favorite? It's LOGO KICKOFF time for
@79Roze Dress Shop!

We're giving this championship city
(Kansas City!) small business a
design makeover. And now, it's time
1o help LaToya, owner of 79 Roze,
pick her new logo!

Comment 1, 2, 3 or 4 below, then
click on the link in bio to kick off your
own logo redesign.

SAVE SMALL -

BUSINESS

Helping small employers who are
struggling during the COVID-19 outbreak.

@

@QV

@ Liked by 79roze and 127 others

W

@ Add a comment...

staprin®

USINESS
LTLHBE S

Stilwate

MA
: oF

W vistaprint T

@ putna™®

} pavtonpritcna

¢ vistaprint’

Al

Small Business
of the Game

e g

MOBAR Barber Shop

[o]
@mobarcuts + Waltham, MA

=
—



Initial insights from recent campaign

Our investments are already starting to show significant lift:
greater sustained impact at the market level will take time and

additional investments across several platforms

/0MM+ 2%-5%

USERS REACHED LIFT IN

1.2%-5%

AWARENESS, LIFT IN

CONSIDERATION,
PERCEPTION

at a frequency of ~4

QUALIFIED
TRAFFIC

¢ vistaprint’

Positive

Impact to

LOWER-FUNNEL

PERFORMANCE

103



Media platform expansion ¥ vistaprint

We made significant investments to expand our media presence across the
funnel over the last 2 years; now we are scaling those programs while
continuing to explore new inventory sources

Brand campaigns

CY19 media mix VS CY20 media mix VS CY21 media mix & tests

Awareness Awareness Awareness
Consideration

£
Prospecting ° Prospecting o
Abandoners

amazonadvertising
SN~—"

criteol..

Glf

Performance campaigns 104

Abandoners

amazonadvertising
SN~—"1



[Personalization Video] ¥ vistaprint

Build your brand
with these, Sofia.

105



Paolo Roatta
CEO, The Print Group

Upload & Print
Update

o & easyflyer

I'atelier de tous les créatifs

pixariprinting @ prukwerkdeal

TRADEF R/ T couk drUCk@

nnnnnnnnnnnnnnnnnnnnnnn



[Upload & Print Video] Upload&print




Bryan Kranik

Chief Executive Officer

BuildASign
Update

Build ASign

108



[BuildASign Video]

'L,‘ '

v
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Record financial i Asion |
performance

FY21 YoY organic constant-currency FY21 YoY EBITDA growth:
revenue growth: +33% vs. FY20
*13% vs. FY20 +78% vs. FY19
+23% vs. FY19
Revenue Segment EBITDA
$174
$153

$141

$38
$29
$21

FY2019* FY2020 FY2021 FY2019* FY2020 FY2021

*BuildASign was acquired by Cimpress on October 1, 2018. FY2019 figures present pro-forma view as if we owned it for the full fiscal year. 1o

Please see reconciliation of non-GAAP financial measures at ir.cimpress.com.



New product introduction: i Asion |
COVID-related templates

e v 1-800-330-9622 %, .7
WLLEY T — — PLEASE
URGENT CARE formation Signs STOP HERE

1. Put Vehicle in Park.

Coronavirus

. ,
Custom Sig 2. Stay in Vehicle.
- Wihather you're trying to Pedp peophe get the information Tey need 1o stay NeaNy of Iokng 1o el INkNMEion ous 10 your CUSamers About
Te st I n g out and curbss e Gorol OW10-19) outbreak, BulidaSign has a sign template for you!
3. A Nurse Will be With
R You Soon.
Sigo Designs

Available Here
WWW.VALLEY-URGENT-CARE.COM

4. If You Have Not Been

L

HOMETOWN
PHARMACY

CURBSIDE

PICK-UP

CALL FOR SERVICE

m



New product introduction: i Asion |
Leveraging Cimpress network
to launch face masks

: Protect Yourself U;u'i;th
Filtered Face Masks

(89 Customer Reviews)
* FREE SHIPPING on Masks
» Advanced Protection w/ Layered Filtration

* Machine Washable w/ Replaceable Filters

v
SHOP NOW >

T = ——

12



New product introduction:
graduation signs

Graduation Signs

e e e 15 S Custommn Remiims)

o G N

Ales
T W CLARK RIGH SCHOOL BED W. CLARK HiaW RTROOL

feeg 008 SayoR

Ships in 24 Hour

ARG CHARGER m‘ﬁ“;ﬁ Matarial Siza
e || wre [ |1 F12.7T8 s1s08 each Design How =
Browsa
e Shop Design Categories
Oehar Edu Leveis
Class of S ]
Photo Sgns CET:'
Cengals Signs m
ue——— ]

Sports & Cubs

Burrpar Stickars

Congratulations
CCOA Class of 2020

e

"MADDIE
Class__o_f 2020

s e _._-_i'".."_.n.r.JL'.

PR TTERR S - —

@ Coporate Pricing | [ Prices (D Help %, 18003309622 @ Char | R, Account

Gradiumtion Sigre Signs Magrets. Barners Gtickers & Decals Licener Plages Flags Shirts Sign Halders

13



Success in home décor segment ”

Celebrate Your Memories With

Canvas Prints!

7

14



Keeping team members BuiIdASign ”
healthy & safe

On-site COVID

Vaccine Clinics P

PLEASE USE THE LINK IN THE EMAIL o
FROM HR TO SIGN UP FOR A
TIMESLOT!

THE CLINIC WILL TAKE PLACE IN THE
TRAINING ROOM

’ /)

15



Community engagement i Asion |
during difficult times

116



Stronger together: capacity i Asion |
expansion through National Pen

17



Stronger together: new i Asion |
customer love team in Jamaica

Ruild A Sign
e ; ..,.1DNT'E-'U B,.,.. a :

18



Remote team member engagement

Build ASign

19



New e-commerce platform

Build ASign

PROMO APPLIED: 20% OFF EVERYTHING WITH FREE SHIPPING!

Build ASign Corporate Pricing Prices (@ Help Q. 1-800-330-9622 (3 Chat R Account & Cart

Graduation Signs Signs Magnets Banners Stickers & Decals License Plates Flags Shirts

Sign Holders More

Custom Banners

¥, Create Your Own Custom Designs
&z Vinyl, Mesh, Fabric & More
(5] High-Quality Banner Printing

3 S We offer carryout, curbside
.
=B SHIPS NEXT DAY** % ¥ pickup, and delivery!

- T————

Material Size

Vinyl Banner v x4 v ‘ 1 ‘ $15.94 s1992 each ﬂesfgnﬂwh‘

120



Looking ahead to FY22

Create Your Canvas

L ]
UPLOAD
(‘ ~30x30 cm
ROTATE
=
—
. [}

Select Size

~20x20 cm (8" x 8") ($9.83
~27x35 cm (11" x 14") C$14.75
~30x30 cm (12" x 12") C$14.75
Most Popular!
~40x50 cm (16" x 20") C$20.90
~45x60 cm (18" x 24") C$24.59
~60x90 cm (24" x 36") C334.43
~75x100 cm (30" x 40") C$48.99

Custom

Hom ~ X Wom ~

Learn more about our Pricing I:’olicy_0

' PayPal Pay in & interest-free payments on
qualifying purchases. Learn more

Build ASign
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Maintaining & improving
company culture

WO RBDSFARARE




c
Re)
7]
g
L)
]
@

Building a bright future

123



Sean Quinn

EVP and Chief Financial Officer

Capital Allocation

124



. . <> cImpress
Pandemic bookings trends

Comparison to prior year

- Weekly Bookings vs Prior Year through July 24, 2021
T otal Cimpress +/- YoY Excl. Covid-19 Products

125%
100%

75%

50%

25%

0% /
2 \/\/\/

-50%

-75%
13 5 7 9 1 13 15 17 19 21 23 25 27 29 31 33 35 37 39 41 43 45 47 49 51 1 3 5 7 9 1 18 15 17 19 21 23 25 27 29

Week # in CY2020 I Week # in CY2021 I

Bookings is an internal metric we use to understand customer demand. It differs from GAAP revenue due to orders not yet shipped, refunds and credits, and changes in currency rates compared

to the U.S. dollar (see stated rates in non-GAAP reconciliations for Investor Day on ir.cimpress.com). This chart also excludes recently acquired businesses including 99designs. Cimpress weekly
bookings “Excluding Covid-19” exclude products newly introduced in Q4 FY2020 including face masks and face shields. It does not exclude previously existing Cimpress products used for 125
pandemic response purposes such as wayfinding signs.



Revenue

Revenue & Reported Revenue Growth ($M)

$2.75]1 $2,797

$2,593
$2,481

$2,135

$1,788

$1,494

$1,270
$1,167

$1,020

$817

<> cimpress

Organic Constant-Currency Revenue Growth

22%

$2,593

-1%

-11%

FLQ\\ O\q/

© e

& I o G} a &
o) oy N o o o O
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TTM February 2020 results are unaudited. Please see reconciliation of non-GAAP financial measures at ir.cimpress.com.
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Profitability

GAAP Operating Income ($M) Adjusted EBITDA ($M)
$236
$477
$i58 3164 — $400
$124 — $349
$93 $96
$36 — $283
243
$55 $46 $56 $ $238
. $181
$140 $143
$(46)
O ) NG (NG \C NG\ RN \C TG \C G L BN e NG \C AP S B S G A U o 6 \ e 0" A0
I e S S S S Q@@@o AP YSRGS MG SN Sy SUING S, S € S0 0P

N
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TTM February 2020 results are unaudited. Please see reconciliation of non-GAAP financial measures at ir.cimpress.com.
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Cash Flow

Cash Flow From Operations ($M) Adjusted Free Cash Flow & Cash Interest
Related to Borrowing ($M)
$395 0 Adjusted FCF 0 Cash interest related to borrowing
$33]1 $338
$67
$265 $73
$242 $247
$57
. $117
$165 -
$147 $154 $ so | $37 $49
$142 $20
$244
o~ $212
ROR|
$67 |$157 $166
$121 | ¢ ae | 352 [ gzg| [$139
o5 [ ¥
g54| | ¥72 $45
o\ o\k O\/b O\b( 0\6 \© 0\/\ o o2 o0 Q’LO O’L\ o\ o\ 0\3 O\b( 0\6 o Q\/\ o o9 (/60 OrLO OfL\
Q\LFL Q\(KL Q\(KL ?\{'7, ?\{fl ?\('7/ <,\('7/ ?\(KL ?\(’l (’YV[\? ?\('7/ Q\{rL Q\{rL </\{FL ?\(L ?\{'7, Q\(rL ?\{{l ?\(FL Q\LKL ?\{KL {\VI\ ?\('7/ Q\{FL
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TTM February 2020 results are unaudited. Please see reconciliation of non-GAAP financial measures at ir.cimpress.com.
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Results by component:

Vistaprint

Revenue ($M) Revenue Growth (%)
$1,499 $1,508 $1.445
$1,346 $1,337 ’ = «Reported Revenue Growth Organic Constant-Currency Revenue Growth
1% 8%
1% -
N/A Qo - .
v 3% = -11% / 1%
(o)
-10%
FY2017 FY2018 FY2019 FY2020 FY2021 FY2017 FY2018 FY2019 FY2020 FY2021
Segment EBITDA ($M) & Margin (%) Unlevered Free Cash Flow ($M)
$350 $366 $395 $313 $339 $341
$310 $251
$213
27% o
— 21% 25% 22%
16% N/A
FY2017 FY2018 FY2019 FY2020 FY2021 FY2017 FY2018 FY2019 FY2020 FY2021
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Segment EBITDA includes share-based compensation expense while unlevered free cash flow excludes share-based compensation expense. Please see reconciliation of non-GAAP financial
measures at ir.cimpress.com.



Results by component:
Upload & Print

Revenue ($M)

<> cimpress

Revenue Growth (%)

Reported Revenue Growth Organic Constant-Currency Revenue Growth

$769
70 $692 $696
$589
FY2017 FY2018 FY2019 FY2020 FY2021
Segment EBITDA ($M) & Margin (%)
$105 $107
$84 B $86
14% 14% 14% 13% 12%
FY2017 FY2018 FY2019 FY2020 FY2021

Segment EBITDA includes share-based compensation expense while unlevered free cash flow excludes share-based compensation expense. Please see reconciliation of non-GAAP financial

measures at ir.cimpress.com.

24%
(o)
N/A e 1%
13% 10%
wuo
-7% -7%
FY2017 FY2018 FY2019 FY2020 FY2021

Unlevered Free Cash Flow ($M)

$75 $78 $73

$52

N/A

FY2017 FY2018 FY2019 FY2020 FY2021
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Results by component:
National Pen

Revenue ($M)

$333 $348

$299 $314

$113

= «Reported Revenue Growth

<> cimpress

Revenue Growth (%)

Organic Constant-Currency Revenue Growth

FY2017 FY2018 FY2019 FY2020 FY2021

Segment EBITDA ($M) & Margin (%)

$29

$17
A%\\\ $]2

/ 5%
S - 4%

[0)
FY]2/617 FY2018 FY2019 FY2020 FY2021

National Pen was acquired Q3 FY2017; Reported revenue growth in FY2018 was 196% and organic constant-currency was 20%.

5% 5%
N/A N/A \ , -
7 14% 2%
-13%
FY2017 FY2018 FY2019 FY2020 FY2021
Unlevered Free Cash Flow ($M)
$10
N/A
FY2017 FY2018 FY2019 FY2020 FY2021
$(15)
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Segment EBITDA includes share-based compensation expense while unlevered free cash flow excludes share-based compensation expense. Please see reconciliation of non-GAAP financial

measures at ir.cimpress.com.
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Results by component:
BuildASign
Revenue Growth (%)

Revenue ($M)

$174
$141 $153 e «Qrganic Constant-Currency Revenue Growth
N/A N/A N/A — — — -
N/A N/A
FY2017 FY2018 FY2019 FY2020 FY2021 FY2017 FY2018 FY2019 FY2020 FY2021
Segment EBITDA ($M) & Margin (%) Unlevered Free Cash Flow ($M)
$32
$38 $26
$29
$21 $13
22%
19%
N/A N/A 15% ’ N/A N/A
FY2017 FY2018 FY2019 FY2020 FY2021 FY2017 FY2018 FY2019 FY2020 FY2021
132

BuildASign was acquired by Cimpress on October 1, 2018. FY20I19 figures based on pro-forma view as if we owned it for the full fiscal year.
Segment EBITDA includes share-based compensation expense while unlevered free cash flow excludes share-based compensation expense. Reported revenue growth for FY2020 was 42%,

due to the partial period of revenue included in our FY2019 results. FY2021 reported and organic constant-currency growth rates are equal. Please see reconciliation of non-GAAP financial

measures at ir.cimpress.com.



<> cimpress

Revenue ($M) Revenue Growth (%)
$28 $28 Organic Constant-Currency Revenue Growth
$21
$18
53%
9 13%
N/A 8%
FY2017 FY2018 FY2019 FY2020 FY2021 FY2017 FY2018 FY2019 FY2020 FY2021
Segment EBITDA ($M) & Margin (%) Unlevered Free Cash Flow ($M)
N/A
N/A $(8)
) $(13) $(14)
($12) -39% e
-52%
-79% ($22)
$(40)
FY2018 FY2019 FY2020 FY2021 FY2017 FY2018 FY2019 FY2020 FY2021
TAll periods presented exclude the impact of Albumprinter which we divested in QI FY20]18. 133

Segment EBITDA includes share-based compensation expense while unlevered free cash flow excludes share-based compensation expense. Please see reconciliation of non-GAAP financial
measures at ir.cimpress.com.



Net Debt and Share Count

Net Cash (Debt)! ($M)

<> cimpress

Share Count (M)

$237 —\\eighted Average Diluted Shares Outstanding
- Shares Outstanding at June 30
45.0
39.0
$067)  $(189) 431 .
] 34.2 338 330
$(386) $(413) e 32.6 322 31.7
\
34.1 332 278 555
$(601) 228 323 315 314 309 304 '
795 259 26.0
$(857) $(795)
$(1,000)
1,379
$(1,437)$( )
\ 0 b I S © < &) ) 0 N
o S\ e NG Q° c\© O\/\ Qo Q2 oS A ,7/0\ N N o) N N N o\ N oY o
R N S G N N U ?@O Y < e R R P P P o
T Net (debt) is defined as the sum of our credit facility debt, senior unsecured notes and other debt less cash, cash equivalents, and marketable securities (current and non-current). 134

2 Weighted average shares outstanding for FY2017 and FY2021 represent the number of shares we would have reported if we recorded a profit instead of a loss that year. The basic

weighted shares outstanding we reported those years was 31.3M and 26.0M, respectively.



Evolution of our capital structure

Net Debt ($M)

$1.379
$1.349 $13
$600
$300 $1,152
$743
$329
I $(386)

Previous (as of 3/31/21

New (as of 6/30/21)

<> cimpress

Other Debt
JUnsecured Bonds
12nd Lien Notes
1Secured Term Loan B
Secured Term Loan A
O Secured Revolver Drawn

1 Cash & Marketable Securities
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Historical net leverage ratio

Historical ratio and leverage expectations in FY2022

Historical Net Leverage Ratio

<> cimpress

3.8X% 2 7x%
3.5x 3.5x
3.4x 3.4x 3 3x 3.3X 3.3X
3.2x 3%
3.0x  3.0x 2ox
27x  27x 27X 2.7x%
> 2.5x
OX
2.3x 2.2X% 2.1x
1.8%
Q1 Q2 Q3 Q4 Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Ql Q2 Q3 Q4 Ql Q2 Q3 Q4
FY16 FY16 FYI6 FYI6 FY17 FYI7 FYI7Z FYI7 FYI8 FYI8 FYI8 FYI8 FYI9 FYI9 FYI9 FYI9 FY20 FY20 FY20 FY20 FY21 FY2l FY21 FY2
« At June 30, 2021, we had $183M of cash and cash equivalents, $203M of « Charts reflect new net leverage ratio definition with capital

marketable securities, and $1,765M of debt, excluding debt issuance costs

and debt premiums and discounts

structure evolution
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Evolution of organic investments

Estimated net impact of investments on free cash flow at midpoint

Vistaprint
— $104 ol
$59 452 $67
$38
FY2015 FY2016 FY2017 FY2018 FY2019 FY2020* FY2021
National Pen
$13
, ; i $2 $7 $7
$ $ $ [ | [ |
FY2015 FY2016 FY2017 FY2018 FY2019 FY2020* FY2021
MCP
$34
$27 $24 $25 $28
$14 $22
[ ]
FY2015 FY2016 FY2017 FY2018 FY2019 FY2020* FY2021

*FY2020 is the investment for the trailing-twelve-month period ended February 28, 2020.

Upload & Print

$18

e $10 $14 $8 $14 o
—— ] [ 1l [ 1
FY2015 FY2016 FY2017 FY2018 FY2019 FY2020* FY2021

$42 $42 $49

$26 $29 $28

$12

FY2015 FY2016 FY2017 FY2018 FY2019 FY2020* FY2021

Other Central Investments
$14

$8 $7 $3 $4 $5 $6
,—I | E—— [ 1 | | '—I

FY2015 FY2016 FY2017 FY2018 FY2019 FY2020* FY2021
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) <> cimpress
Near-term capital

allocation priorities

» QOur clear near-term capital allocation priority is organic investment, especially in Vistaprint

« We see opportunities for M&A of smaller-scale businesses that would integrate into existing
Cimpress businesses
— 99designs is an example of a smaller acquisition that brings a critical capability to
Vistaprint to accelerate its strategy
— Another example is a tuck-in acquisition BuildASign recently made of a fast-growing
business with strong capabilities in a new product category

* We do not expect to pursue any large-scale M&A

* No plans for share repurchases
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P&L considerations for FY22

Revenue and profitability

Revenue
Growth

Advertising
Spend

Other Opex
Investments

<> cimpress

Currency
Movements
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FCF considerations for FY22

Working
Capital

Cash
Taxes

Cash Interest
Cost

Capital
Expenditures

<> cimpress

Capitalized
Software
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Focus on per share value

 Delivered solid results through the pandemic

« Expect to return to and exceed prior SSFCF
levels

« Capital allocations priorities are clear
« Improved competitive position and execution
 Optimistic about returning to sustained revenue

and intrinsic value per share growth in FY2022
and beyond

Please see reconciliation of non-GAAP financial measures at ir.cimpress.com.

<> cimpress

Revenue ($M) Adjusted EBITDA ($M)  Adjusted FCF & Cash
& Margin (%) Interest Related to
Borrowing ($M)
b27E $2,593 $387 $349 OFCF OCash interest related to
borrowing
$57
$117
$212 $166
FY2019 FY2021 FY2019 FY2021 - —
Historical SSFCF Estimates ($M)
$485
$430
$385 1 $455
el $340 $340 $400
I e
300
$271 $290 $
$210

FY2015 FY2016 FY2017 FY2018 FY2019 TTM Feb 2020
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Please join us on Monday, August 2, 202171
at llam EDT for a live Q&A session
at this event site or by visiting Ir.cimpress.com.

You may pre-submit questions before then
by emailing us at ir@cimpress.com.
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